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Marketing Analyst 

Highly skilled and results-driven Marketing Analyst with expertise in developing and implementing data-driven 
strategies that optimize profit and investment returns. Renowned for providing analytical support by interpreting 
trends, generating actionable insights, and enhancing program efficiency. Skilled in evaluating key performance 

indicators to track program effectiveness, ensuring data integrity through regular audits and quality checks. Respected 
for reporting, leading the reconciliation of returns data with financial records, and creating comprehensive reports for 
stakeholders. Possesses a strong background in identifying market opportunities, engaging cross-functional teams, 
and executing targeted marketing campaigns to enhance program participation. Committed to driving continuous 
improvement initiatives through the identification of process optimization and leveraging technology for increased 

efficiency. 

Selected Highlights: 
●​ Utilized advanced customer segmentation and predictive modeling to orchestrate a cohesive 

omni-channel marketing strategy across diverse platforms, enhancing user experience and increasing overall 
engagement by 25% at CW Service Pros.  

●​ Championed marketing initiatives targeting dental implant patients, managing a $35,000 budget, 
while maintaining a 25:1 return on ad spend (ROAS) for Dallas Center for Oral & Maxillofacial Surgery. 

●​ Drove audience segmentation efforts, analyzing past campaign performance to identify high-value 
segments and improving marketing targeting efforts with a budget of $10,000 at Carrollton. 

●​ Uncovered the top-performing marketing channels through rigorous analysis of advertising decay rates, 
revealing a higher ROAS from targeted social media campaigns and informing strategic budget allocations for 
The University of North Texas. 

●​ Analyzed structured data sets from various social media channels, applying Ad stock Rates to predict 
campaign performance and inform optimization strategies that maximized return on ad spend (ROAS) for The 
University of North Texas. 

Core Competencies 
Writing & Editing | Content Creation | Marketing | Advertising | Blogging | Media & PR | Market Research | Strategic 

Planning | Customer Engagement | Competitive Analysis | Automation Implementation | Project Management | 
Stakeholder Management | Business Development | Brand Management | Pricing Strategy | Digital Marketing | Social 

Media Strategy | CRM Systems | Relationship Building | User Experience (UX) | Sales Strategy | Lead Generation  

PROFESSIONAL EXPERIENCE 
CW Service Pros, Lewisville, TX​                                                                                           April 2025 – Present  
Digital Marketing Coordinator  

●​ Drove a 4:1 return on investment (ROI) by strategically allocating a multi-million-dollar budget across all 
digital channels, with a focus on optimizing web design for conversion and maximizing resource deployment. 

●​ Orchestrated a cohesive omni-channel marketing strategy across diverse platforms, utilizing advanced 
customer segmentation and predictive modeling to enhance user experience and increase overall engagement 
by 25%. 

●​ Utilized advanced data analysis and A/B testing to inform key business decisions, which enhanced campaign 
performance and reduced customer acquisition costs by 15% through optimized campaign execution. 

 
Dallas Center for Oral & Maxillofacial Surgery, Plano, TX​ January 2024 – November 2024  
Digital Marketing Manager  

●​ Spearheaded the development of frontend and backend websites for three domains, prompting a 42% 
increase in organic growth through professional SEO practices and effective backlink management.  

●​ Deployed user-optimized webpages to support multiple digital channels that enhanced patient engagement, 
and promoted specialized procedures, and practice resources. 

●​ Managed 5 social media accounts across Instagram, Facebook, TikTok, Reddit, and YouTube, boosting 
engagement by up to 36.5% via compelling video content, strategic collaborations, and targeted branding. 

The City of Carrollton, Carrollton, TX​ ​ August 2023 – December 2023   
Marketing Services Intern 

●​ Produced high-quality communication materials for the City of Carrollton's Marketing Services department, 
leveraging Adobe software to create engaging newsletters, email campaigns, and social media content that 
reached hundreds of residents and stakeholders. 

●​ Analyzed campaign performance data for official city newsletters, tracking open rate and click-through rate, 
and assisted in editing and proofreading press releases to guarantee accuracy and AP style compliance. 

●​ Coordinated logistics for the City of Carrollton's annual Festival at the Switchyard, collaborating with sponsors, 
vendors, and entertainment providers to deliver an outstanding event that attracted several attendees. 
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The Dealey Group, Dallas, TX​ ​ January 2023 – September 2023 
Social Media Marketing Intern  

●​ Designed and implemented targeted digital advertisements with SEO best practices, driving a commendable 
increase in website traffic and boosting sales for clients across retail, tourism, and real estate sectors. 

●​ Grew social media followers by a higher percentage and increased engagement for multiple municipal districts 
in Texas through effective community management and brand positioning strategies. 

●​ Generated high-impact visual content using advanced photography and videography techniques, by expanding 
marketing campaign effectiveness and contributing to excellent client satisfaction rate. 

YETI, UNT, Denton, TX​ ​ Summer 2022 
Social Media Coordinator  

Carefully analyzed social media effectiveness across Facebook, Instagram, and Twitter. 
Conducted several SWOT analyses, identifying viable opportunities for digital marketing growth and informing 
data-driven strategies that propel outstanding increase in website traffic. 
Executed a targeted social media marketing plan, tailoring content to reach the desired demographic and 
psychographic audience and boosting brand awareness within a few months.  

 

 

PROJECTS 

Lead Analyst (Digital Communication Data Analyst) (2024) | The University of North Texas 
●​ Interpreted correlation matrix visualizations, identifying statistically significant relationships between 

marketing channels and ROAS, and guiding data-driven decisions that improved campaign efficiency. 
●​ Constructed and validated linear regression models to forecast financial performance, accurately predicting 

ROAS within a 5% margin of error and enabling proactive campaign optimization. 
 

Digital Marketing Manager (2024) | Dallas Center for Oral & Maxillofacial Surgery 
●​ Analyzed structured data sets on financial performance for elective procedures using Python. 
●​ Built and validated logistic regression models to predict customer conversion and identify high-value 

audiences. 
 

Social Media Analyst (2023) | The City of Carrollton 
●​ Conducted time series analysis on website performance data, uncovering peak traffic times and social media 

engagement patterns that optimized content scheduling and boosted website engagement. 
●​ Developed attribution models to measure campaign performance across marketing channels, attributing an 

increase in conversions to targeted social media campaigns and guiding future budget allocations. 
​ ​  

EDUCATION 

The University of North Texas: 2024  
Master of Science, Digital Communication Data Analytics (GPA: 3.9) 
●​ Relevant Coursework: Data Modeling and Relational Databases, Data Visualization, Quantitative and Qualitative 

Data Analytics, Discovery & Learning with Big Data 
●​ Awards/Honors: Graduated Summa Cum Laude 
●​ Clubs/Activities: The Honor Society of Phi Kappa Phi 

 

The University of North Texas: 2023  
Bachelor of Arts, Digital and Print Journalism, Minor in Communication Studies (GPA: 4.0) 
●​ Relevant Coursework: Copy Writing, News Reporting, Writing & Editing, Visual Communication, Mass Comm Law 

& Ethics, Feature Writing, Social Media Marketing, Intercultural Communication, Media Writing 
●​ Awards/Honors: Graduated Summa Cum Laude, Recipient of President’s List Award Three Semesters in a Row 
●​ Clubs/Activities: Reporter for The School Newspaper, NT Daily. Member of UNT’s Award Winning Advertising 

Club, Gravitas, and competed in the 2023 National Student Advertising Competition in Austin, TX.  
 

Certifications: Google Analytics Certification 

ADDITIONAL CREDENTIALS 
 

Technical Skills: Microsoft Office (Word, Excel) / Python / R / SQL / Hubspot / Salesforce / Adobe Creative Cloud 
(Photoshop / InDesign / Illustrator / PremierePro) / RStudio / Anaconda Navigator / RapidMiner / Tableau / Tableau 
Prep Builder / PowerBI / MySQL / WordPress / SEMrush / Google Analytics / Keyword Planner / Google Trends / 
Google Search Console / MailChimp / Canva 

Languages: English / Spanish  

Professional Affiliations: The Honor Society of Phi Kappa Phi 



Community Engagement: Flower Mound Elementary, Metrocrest Services 


